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. In the Spring and Summer of 2023, SimpsonScarborough, a national leader in higher education market research, conducted a comprehensive
Determine the current level of brand

awareness and recognition among
la. internal and external constituents and Completed
utilize that information to identify
opportunities for improved branding



Strategic Planning Progress Report BRANDING, MARKETING, AND COMMUNICATIONS Fall 2023

Install branded, way-finding signage
to demarcate main campus
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: In FY23 and FY 24, the University Libraries invested close to $240,000 of its b
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safety with lighting and projections



